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Tém tit

Bai viét phdn tich cdc yéu té dnh hbf&ng dén Y dinh mua hang trén mang xa héi Facebook doi
véi cdc sdn phdm thoi trang Gen Z ciia khdch hang tai TP. Can Tho. Két qud khdo sdt 21 ]
khdch hang cho thdy, Y dinh mua hang trén mang xa hoi Facebook chiu tdc dong béi 5 yéu
16+ Anh hudng xa hoi; Hiéu qua mong doi; Riii ro lién quan dén sdn pham/dzch vu; Riii ro lién
quan dén giao dich truc tuyén; Truyén miéng dién tit. Dua trén két qud nghién citu, bai viét
dé xudt mot s6"ham ¥ qudn tri nhdm cdi thién hiéu qud mua hang.

T khoa: y dinh mua hang, Facebook, sdn phdm thoi trang Gen Z, TP. Can Tho

Summary

This article analyzes determinants of the intention to purchase Gen Z fashion products on
Facebook of customers in Can Tho city. Result from a survey of 211 customers shows that
intention to purchase on Facebook is influenced by five factors including Social influence;
Expected effect; Risks associated with products/services; Risks associated with online
transactions; Electronic word of mouth. From the finding, some managerial implications are
provided to improve shopping efficiency.

Keywords: purchase intention, Facebook, Gen Z fashion products, Can Tho city

GIOI THIEU

Dan s6 Viét Nam dau nim 2021
1a 97.75 triéu ngudi, s6 ngudi dung
mang x4 hdi la 72 tri€u ngudi, trong d6
riéng Facebook c6 68 triéu ngudi dung
(Simon Kemp, 2021). Vi lugng ngudi
ding dong ddo, tinh tudng tdc cao,
Facebook khong chi c6 khd ning két
ndi, ma con 1a moi trudng 1y tudng cho
cidc doanh nghi€p hoat dong nhu mot
nén tdng thuong mai dién t. Riéng
d6i v6i nganh hang thoi trang, c6 dén
87% ngudi mua sim tryc tuyén mua
cdc san pham thdi trang thong qua nén
tdng Facebook (Q va Me, 2014). Piéu
nay chinh 1a co hoi 16n d€ cic doanh
nghi€p nganh hang thgi trang khai thac

sau vé& hanh vi va y dinh mua hang théng qua nén
tdng Facebook.

TP. Cin Tho 12 trung tim kinh t&€ - vin héa cida
Doéng bing song Ctu Long, hoat dong giao thuong
mua ban sam uit nhat khu vyc. Trong nhitng nim gan
day, hinh thiic mua sdm truc tuy€n ngay cang dugc
biét d&€n rong rdi va trd nén hap din véi nhiéu ngudi
tiéu dung, bdi dic tinh tién 1¢i va nhanh chéng. Tuy
phd bién tai cdc thanh phd 16n, nhung tai Can Tho, sy
wa chudng va tin twdng cia ngudi tiéu ding doi véi
hinh thitc mua sim nay vin con nhiéu han ch€&. Do
vay, nhém nghién ctfu chon dé tai “Phan tich cdc yé&u
t0 4nh hudng dén y dinh mua hang trén mang xa hoi
Facebook ddi v6i cdc san phdm thdi trang Gen Z cia
khdch hang tai TP. CAn Tho”, nhim tim ra céc yéu t&
dnh hudng dén y dinh mua hang cla ngudi tiéu dung,
tlr d6 c6 nhitng dé xudt va ham y qudn tri cho cdc
doanh nghiép, c4 nhan va cic nha phat trién mang xa

“ThS., ™, ™, T, e e , Trudng Pai hoc FPT Can Tho
Ngay nhdn bai: 26/7/2021, Ngay phdn bign: 10/8/2021; Ngay duyét dang: 25/8/2021
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HINH: MO HINH NGHIEN C{u LY THUYET BE XUAT qud mong dgi 1a mifc d6 ma ngudi tiéu

dung cho ring, viéc st dung Facebook

Anh huong x hoi S P 2 NS Y
dé mua sdm s€ mang lai hi€u qua cao.

Nghién cdu cua Yaprakl va cong su
(2013), Lai Chi Fai (2011), Mai Trong

Hiéu qua mong doi

Tué (2012) déu cho thay, hiéu quid mong

ddi c6 tac dong tich cuc dén y dinh mua
sdm tryc tuyén.
Gid thuyét H2: Hiéu qud mong doi

Y dinh mua

Rui ro lién quan dén san X A
a hang trén mang

pham/dich vy

x4 hoi Facebook

c6 dnh huéng dén Y dinh mua hang trén
mang xd hoi Facebook ciia khdch hang.
Riii ro lién quan dén sin phdm/

Rui 1o lién quan dén giao dich
truc tuyen

Truyén miéng dién tir

hoi Facebook nhiim c4i thién hiéu qud mua hang trén
mang xa hoi.

CO SO LY THUYET VA MO HINH NGHIEN cUU

Co sG 1y thuyet

Y dinh mua sim qua mang

Nghién cttu cia Pavlou (2003) cho ring: Y dinh
mua sim qua mang 1a dy dinh s€ dung cac giao dich
truc tuyén d€ mua sim ctia khach hang. Trén nén tang
thu’dng mai dién t, y dinh mua hang truc tuyén cé
thé dugc dinh nghia 13 tinh huéng khi mot ngudi mong
mu6n mua mot san phdm hay dich vu cu thé thong
qua céc trang web (Chen, Hsu va Lin, 2010; Fygenson
va Pavlou, 2006). Trong nghién cttu nay, y dinh mua
sim qua mang (PI) dugc hi€u 1a dy dinh, hay viéc 1én
k& hoach mua sim mot sin phdm hay dich vu cu thé
thdng qua mang xa hoi Facebook.

Anh hudng xa hoi

Theo Venkatesh (2003), anh hudng xa hoi 1a mic
dd ma mot ca nhan nhan thic duge tir nhitng ngudi
quan trong rang, ho nén st dung hé thong md&i. Anh
hudng xa hoi c6 tdc dong tich cuc dén y dinh st dung
mot hé thong cu thé. T4c gid Othman va cong su
(2012) da chi ra ring, mot ngudi sé cdm thay 4p luc xa
hoi 1én viéc thyc hién mdt hanh vi phit hgp v6i niém
tin cda cd nhan, tdp thé hoic tin ring, nhitng ngudi
thi€t y&u sé& chdp nhan hanh vi d6. Cdc nghién ctu
ctia Yaprakl va cong su (2013), Mai Trong Tué (2012)
ciing cho thdy, xd hdi 4nh hudng tich cuc dé€n y dinh
mua sim tryc tuyé&n. Diéu ndy cling c6 tAm quan trong
ctia dnh hudng xa hdi nhu 1a yéu t6 quyét dinh doi véi
y dinh mua sim qua mang.

Gid thuyét HI: Anh hudng xd hdi cé dnh hudng
dén Y dinh mua hang trén mang xa hdi Facebook ciia
khdch hang.

Hiéu qud mong doi

Venkatesh va cdng su (2003) cho ring, hiéu qué
mong ddi 1a mic d0 ma mot cd nhan tin vao viéc sk
dung hé thong thong tin sé& gitip ho dat dudc hiéu suat
cao trong cong viéc. Cu thé trong nghién cifu nay, hiéu
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dich vu

Theo Bauer (1960), rui ro lién quan
dén san pham/dich vu thé hién sy quan
ngai ctia khach hang déi véi viéc mat
tinh ning, ton that tai chinh, ling phi
thdi gian va mat cd hoi khi st dung cic
san pham/dich vu cong nghé thong tin.
Con theo Peter va Tarpey (1975) thi, rdi
ro lién quan dé&n sdn pham la kha ning
chuyén giao hang héa khong dip tng
ding yéu ciu nhu dy dinh ban dau. Rdi
ro san phd&m trong mua sim tryc tuyén
c6 thé du kién & mic d6 cao, do ngudi
mua khong thé kiém tra va thir nghiém
chat lugng sidn phd&m va ciing khong
c6 su lwa chon thay th&€ (Garbarino va
Strahilevitz, 2004). Nghién cdu cua
Joongho Ahn, Jinsoo Park va Dongwon
Lee (2001) cho thay, rti ro lién quan
dén sian phdm/dich vu cang gidm thi y
dinh mua hang s& cang ting 1&én. Nghién
ctru ctia Bui Thanh Triang (2013) ciling
cho két qud tuong tu.

Gid thuyét H3: Riii ro lién quan
dén sdan phdm/dich vu cé dnh hudng
dén Y dinh mua hang trén mang xa hoi
Facebook ciia khdch hang.

Rili ro liéen quan dén giao dich truc tuyén

Theo Bauer (1960), rti ro lién quan
dén giao dich tryc tuyé&n gdm céc rii ro
c6 thé xay ra khi ngudi tiéu ding thuc
hién giao dich trén cidc phudng tién
dién t&, nhu: tinh bdo mat, suv an toan
va tong rii ro khi thyc hién giao dich.
Céc nghién cttu gin ddy da chi ra nguy
co bi ti€t 10 thong tin c4 nhan ngay cang
tr§ thanh moi quan tAm 16n cla nhitng
ngudi mua hang tryc tuyén (Drennan,
2006). Khi mua hang qua mang, ngudi
mua phdi cung cAp nhitng thong tin cé
nhan, nhu: s6 tai khodn ngin hang, dia
chi, s6 dién thoai, email... Ngudi mua
c6 cam gidc khé ki€m sodt thong tin va
ngin ngai cung cAp thdng tin cd nhan.
Néu cdc thong tin c4 nhan nay bi mat,
ngudi mua hang s& phdi d6i mit véi
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nguy cd bi 1am phién, thAm chi bi ddnh
cip tién tir tai khodn ngin hang hay vi
dién tr. Ahn va cong sy (2001) da ching
minh ring, mudn lam ting y dinh mua
sdm tryc tuyén cla ngudi tiéu dung thi
phéi gidm rii ro lién quan dén giao dich
tryc tuyén.

Gid thuyét H4: Rii ro lién quan
dén giao dich truc tuyén cé dnh hudng
dén Y dinh mua hang trén mang xa hoi
Facebook ciia khdch hang.

Truyén migng dién tit (e-WOM)

Céc trang web truyén thong xa hoi
dudc coi 1a nén tdng thuc sy thich hgp
cho e-WOM (Canhoto va Clark, 2013;
Erkan va Evans, 2014; Kim, Sung va
Kang, 2014). Ngoai cic cudc tro chuyén
hang ngay gitta cdc khach hang, cic
trang web nay con cho phép ciac KOLs
(Key opinion leaders) tao ra va quang
b4 cdc thong tin lién quan dén cdc sdn
phd&m va dich vu clia cdc thuong hiéu.
Moi ngudi c6 thé chia sé nhan xét clia
ho théng qua vin ban, hinh anh, video
hodc tham chi cdc tng dung. Noi dung
phong phd vé mit hinh 4nh lam cho
e-WOM trd nén thi vi vd hap din hon.
Hon nita, cdc trang web truyén thong
xd hoi da tao thém diéu kién d€ phd
bi&n thong tin e-WOM cho nhiéu ngudi
(Sohn, 2014). Piéu nay cling c6 tim
quan trong clia truyén miéng dién ti d6i
vGi sy tdc ddng clda né 1én y dinh mua
sdm qua mang.

Gid thuyét H5: Truyén miéng dién tit
c6 dnh hudng dén Y dinh mua hang trén
mang xd hdi Facebook ciia khdch hang.

Mo hinh nghién ciu

Dya trén cic md hinh nghién ciu
truSc d6, nhém tic gid dé xudt mo hinh
nghién cttu nhu Hinh.

Phuong phap nghién ciu

Nhém nghién cttu thu thip dir liéu
tor 211 ddp vién hién dang hoc tip va
lam viéc trén dia ban TP. Cin Tho.
Nghién ctru dugc thuc hién trong khodng
thdi gian tr thing 05/2021 dén thing
07/2021. Sau khi do ludng do tin ciy
bing Cronbach’s Alpha, phan tich nhan
t0 khdm phd (EFA), phan tich hdi quy
dé€ kiém tra cdc gia dinh cia md hinh,
dit liéu dugc st dung d€ xem xét miic
dd 4nh hudng clia cdc yé&u td dén y dinh
mua hang trén mang xa hdi Facebook
ddi vdi cac san phdm thdi trang Gen Z
clia khdch hang TP. Cin Thd (Bai viét sit
dung cdch viét sé thdp phdn theo chudn
quoc té).
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BANG 1: KET QUA KIEM PINH THANG PO

Khai niém Ky | So' bién |Cronbach’s| Hé sé tuong quan

¢ hiéu|quan sit| Alpha |bi€n tdng nhé nhat
Anh hudng xa hoi SI 4 0.809 0.610 (SI1)
Hiéu qud mong dgi PE 5 0.852 0.545 (PE1)
Rul ro lién quan dén san pham/ PRP 5 0.768 0.395 (PRP2)
dich vu
Rui ro hfn quan dén giao dich PRT 4 0815 0.520 (PRT2)
truc tuyén
Truyén miéng dién ti EW 0.813 0.566 (EW6)
Y dinh mua hing PI 0.762 0.483 (P14)

BANG 2: KET QUA XOAY NHAN TO CAC YEU TO ANH HUGNG PEN
Y PINH MUA HANG TREN MANG XA HOI FACEBOOK

Nhén t&

Bién quan sit

3

PRT3

0.819

PRT4

0.782

PRT1

0.774

PRT2

0.634

SI2

0.758

SI3

0.755

SI1

0.739

SI4

0.721

Ew4

0.779

EW1

0.751

EW3

0.71

EW6

0.644

EW5

0.639

PES

0.817

PE4

0.699

PE1

0.696

PE3

0.692

PE2

0.621

PRP3

0.754

PRP2

0.655

PRP6

0.641

PRP1

0.637

PRP5

0.622

Eigenvalue

6.63

3.42

1.681

1.454 1.23

% of Variance

28.828

14.868

7.307

6.321 5.348

Tdng phuong sai trich

62.67%

KMO

0.848

Chi-Square

2199.53

Barlett’s test

df

253

Sig.

0
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BANG 3: CAC THONG SO HE SO HOI QUY

Heé so hdi quy Coefficients®
Heé s6 hﬁj quy Hé sﬁ'ohfii quy Thong ké
Mo hinh chua chuan héa chuin hoa T Gia tri Sig. da cong tuyén
B Sai s6 chuéin Beta Tolerance VIF
Hiing s& 0.6 0.173 3.466 0.001
PRT 0.162 0.04 0.212] 4.097 0 0.66 1.516
| SI 0.185 0.036 0.262] 5.153 0 0.685 1.46
EW 0.1 0.044 0.118] 2.261 0.025 0.647 1.545
PE 0.253 0.038 0.369] 6.742 0 0.589 1.697
PRP 0.158 0.043 0.185] 3.683 0 0.704 1.42

KET QUA NGHIEN cUu

K&t qua ki€m dinh d6 tin cdy ciia thang do

K&t qua ki€ém dinh d0 tin cdy cho thay, thang do
c6 do chinh xdc cao, hé s6 Cronbach’s Alpha clia cdc
thang do déu c6 gid tri 16n hon 0.7 va hé sd tuong quan
bién tdng hau nhu déu 16n hon 0.3. Tuy nhién, c6 3
bi€n quan sit c6 hé s6 twong quan bién tdng nhd hon
0.3 1a “Mua hang qua mang x4 hdi Facebook khién
t6i mat co hoi mua hang & cdc cita hang truyén thdng
vdi san phadm tot hon hay gid phdi ching hon”_PRP4
= 0.286 < 0.3; “Pénh gid/binh luan tryc tuyén c6 di
ly do d€ hd tr¢ cho cic y ki€n”_EW2 = 0.212 < 0.3
va “T6i nghi ring nhitng ngudi da cung cap danh gia/
nhin xét truc tuyén cé kién thic phong phi vé sin
phaim”_EW7 = 0.289 < 0.3. Do d6, nhém téc gid loai
3 bi€n quan st nay. K&t qua Cronbach’s Alpha lin 2
clia cdc thang do c6 bi€n quan sit bi loai déu c6 cdc hé
sO tudng quan bién tdng > 0.3, nén du tin ciy d€ dua
vao phén tich EFA (Béng 1).

K&t qua phan tich nhan t& cac bién doc lap

K&t qua kiém dinh Bartlett cho thdy, giita cic bién
trong tong thé cé mdi tuong quan véi nhau Sig. = 0.00
< 0.05. Bong thdi, hé s6 KMO = 0.848 > 0.5 chitng té
phan tich nhan t& d€ nhém cic bi€n loai vdi nhau la
thich hdp va dit liéu phit hgp cho phan tich nhan 3.

Béng 2 cho thdy, 5 y&u t& déu c6 gi4 tri Eigenvalues
>1. Phuong sai trich 12 62.67% > 50% la dat yéu cau.
Vé6i phuong phdp rut trich Principal Components
Analysis va cho phép quay Varimax, c6 5 yéu t6 dugc
rit trich tr bi€n quan sdt, cho thdy kha ning giai thich
dugc 62.67% su thay ddi clia bi€n phu thudc trong
tong thé.

K&t qud xoay nhin t6 (Bing 2) cho thdy, thang
do dudc chap nhan, cdc bién déu c6 hé so tai (Factor
loading) 16n hon 0.55 va phan thanh 5 nhém yéu &
dnh hudng dén y dinh mua hang trén mang xa hoi
Facebook ddi v6i cic san phdm thdi trang Gen Z cia
khdch hang tai TP. Can Tho.

K&t qua phan tich hdi quy

K&t qua Bang 3 cho thay, gid tri Sig. clia cdc bién
déu nhé hon 0.05. Do dé, cdc bién ddc 1ap nay déu ¢
y nghia gidi thich cho bi€n phu thudc, khdng bién nao
bi loai bd. Hé s6 VIF déu nhé hon 2, do vy khong c6
da cOng tuyén x4y ra.
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Theo hé s& Beta (trong s& hoi quy
chuin héa), mic @6 anh hudng cia blen
PE (Hiéu qua mong ddi) 1én bién PI (Y
dinh mua hang) 12 manh nhat, véi gia
tri 0.369. Thit ty ti€p theo 1a: SI (0.262),
PRT (0.212), PRP (0.185). Bién doc lap
c6 miic do 4nh hudng thap nhat ddi vé6i
bién phu thudc 124 EW (Truyén miéng
dién tt) c6 trong s6 hdi quy chudn hod
12 0.118. Phuong trinh hoi quy tuyén tinh
dugc xay dung:

Y dinh mua hang trén mang xa hoi
Facebook déi véi cdc san phdm thoi trang
Gen Z ciig khdch hang tai TP. Can Tho
= 0.262*Anh hudng xd hoi + 0.369*Hiéu
qud mong doi + 0.185*Riii ro lién quan
dén san phdm/dich vu + 0.212*Riii ro
lien quan dén giao dich truc tuyén +
0.118*Truyén miéng dién tit.

KET LUAN VA HAM Y QUAN TRI

K&t qua nghién cttu cho thdy, Y dinh
mua hang trén mang xd hdi Facebook
ctia khdch hang TP. Can Tho chiu tic
dong bdi 5 yéu t6: Anh hudng xa hoi;
Hiéu qua mong dgi; Rui ro lién quan
dén san pham/Dich vu, Rui ro lién quan
dén giao dich truc tuyén; Truyén miéng
dién tir. Trong d6, yéu t6 Hiéu qua
mong dgi tdc dong 16n nhit t6i y dinh
mua hang trén mang xa hdi Facebook
clia khdch hang TP. Cin Tho. Trén co
s d6, nhém nghién cttu dé xuat cdc
ham y quén tri nhu sau:

Mot la, théa mdn hiéu qud mong doi
ciia khdch hang. D€ ting tinh théa man
cho hiéu qua mong dgi, cdc nha quéan
tri cAn diu tu xay dung hinh 4nh thuong
hiéu hdp din va ddng tin ciy. Trang
Facebook nén dudc diu tu vé chat lugng
hinh 4dnh va xdy dung ndi dung hitu
ich cho khach hang, chd khong chi tip
trung vao viéc ban san phim. Viéc dao
tao nhin sy va dich vu chim séc khach

Kinh t& va Du bdo



hang ciing cin dudc chd trong. Cin cung
cAp céc phuong tién tot nhat dé thuan
ti€n cho viéc mua hang, ning cao ning
sudt mua sim. Viéc ling nghe phdn hoi
tir khach hang rat quan trong, luoén ton
trong khdch hang, nhim tao dung long
tin va sy trung thanh trong quan hé giao
dich hién tai va tuong lai.

Hai la, dp dung dnh hudng xd hoi
mot cdch hop Iy. P6i véi Gen Z, su dnh
hudng ctia KOLs (Key opinion leaders),
influencer dudc ning 1én mot tAm cao
mdi. Nha quén tri cAn c6 k€ hoach cu
thé trong viéc dung nhitng ngudi c6
dnh hudng xa hoi, KOLs vao chién dich
quang cdo ctia minh. St dung ngudi ndi
ti€ng qud mifc sé tao ra phan ¥ng ngudc.
Theo d6, quing cdo cin di keém vdi cdc
thong diép c6 y nghia va cdc cam két vé
chat lugng san pham.

Ba la, gidm thiéu riii ro lién quan dén
san phdm va qud trinh thanh todn. Khi
thuc hién giao dich truc tuyén, rti ro la
diéu ma rat nhiéu khich hang quan tam,
nhit 12 giao dich trén nén ting Facebook -
ndi khong cé bén thi ba ddng ra chiu trach
nhiém quan 1y céc giao dich mua hang. Vi

TAI LIEU THAM KHAO

vay, cdc nha qudn tri cAn xay dung va 4p dung céc chinh
sach cu thé, vi du, chinh sich ddi trd hang va cc chinh
sach vé& hau mii, hd trg khach hang khi c6 van dé phat
sinh, bdo vé quyén lgi khach hang. Hon nita, cin ning
cao bdo mat ddi v6i cac thong tin clia khach hang dé
ddm bao chic chidn khong lam 19 thong tin khach hang.
Tranh sit dung nhitng cong cu khong chinh théng dé
quan li dit liéu khich hang, nhim tranh viéc bi 1di hé
thong va tin tic c6 thé xaAm nhap dé danh cip thong tin.

Bon la, cdn tang mitc do tiép cdn khdch hang muc
tiéu thong qua cdc phuong tién truyén théng xa hoi.
Duy tri m6i quan tim cta khdch hang thdong qua cédc
hoat dong thong tin, quing b4 trén nén tdng Facebook.
XAy dung va phat trién tép khdch hang tiém ning va
st dung cdc cong cu mién phi dé€ niang cao mic do
nhan biét cia khich hang, théng qua cdc hdi, nhém
cling danh gid sidn phd&m, doanh nghiép... Dic biét, can
ting tan suit xudt hién trén cdc phuong tién truyén
thong chinh théng, nhu mot cach hiéu qua dé€ tao uy
tin va niém tin cho khédch hang.

biéu quan trong nhat d€ duy tri hoat dong thuong
mai trén nén tdng mang x4 hdi 12 phdi dim bdo dugc
chit lugng sdn phim va cung cAp dich vu tdt nhit cho
khach hang. Pay 1a y&u t6 cot 16i gidp bén ban (cdc
cd nhan, doanh nghié€p...) nhan dugc nhitng danh gia,
phan héi tich cyc ty nhién nhd vao tdc dong lan truyén
dién tr tir chinh cdc khdch hang ctia minh.Q
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